What makes a Winner?

The heat is on, the competition fierce; how do you ensure your entry stands out?

1. Why enter your farmers’ market into the FARMA Awards?

· There are three award categories you could win: 
· Farmers’ Market of the Year

· Farmers’ Market Environmental Award

· Stallholder of the Year Award.

· By completing the entry form, you are automatically entered into all three categories.

· All three have great PR value for both the market as a whole, and individual stallholders.

· Finalists/regional winners are announced in October – perfect timing for Christmas PR.

· Winners are announced in January at the FARMA conference – a good New Year boost!

2. The Application Form

· All applicants must complete an entry form, available in Word format from the FARMA website or by calling FARMA on 0845 45 88 420.

· Entry forms can be typed into, saving as you go, and then returned to us by email.

· If you would prefer to have a form sent to you to complete by hand, please give us a call.

· The ‘Why I should win’ section is crucial – make a strong business case, balanced with points of difference that make you stand out. 

· Remember the FARMA awards are about the whole market; the ambience, the produce and the customer service, and the unique ‘wow’ factor created when they all come together.

3. Photos - A picture paints a thousand words!

· You are required to submit six photos.

· eg. a long shot of how the market sits in its surroundings, a generic shot of the market, attractive stalls, produce, stallholders, interaction with customers.

· Please make sure they are reasonable quality photos – not necessarily professional, but of a high resolution. 

· Send on a disc/USB stick where possible as these are easier to copy, print, blow up etc. This also saves trying to email huge files across!  If you're not able to supply digital images just give us a call.

4. Supplementary Material

· Eg. newspaper clippings, marketing materials, newsletters. 

· Use these to show the market’s activities, events, involvement with the community etc. 

· These should be easy to access, on disc or USB stick where possible, but printed copies are fine.

5. The Mystery Shop

· The Mystery Shop is important in the judging process and can swing the judges’ decision.

       It looks at every part of the customer experience:

· Signage, parking, access, market information, the certification board, stall presentation, stallholder knowledge and interaction, produce mix, value for money. 

· Please note, it is a legal requirement that you inform your stallholders that the market will be Mystery Shopped.

· The reports are also available to purchase at cost (£55 plus VAT), and provide a valuable insight into the customer experience of the market as a whole, with specific details on five stallholders chosen by the Mystery Shopper at random.

· They can be a useful tool for market managers to motivate and reward stallholders, and to show finalists how to up their game for the judges making their final visit.

· Any outstanding stallholders will be put forward for the Stallholder of the Year Award.

· The report will also pick up on stalls that could be improved.
6. Finalists: The Judges’ Visit 

· This is primarily an assessment to ensure that the application is true to the reality.

· They will also be interested in the customer experience, covering much of the same ground as the Mystery Shopper.

· They will be judging the market as a whole, but also looking at any potential candidates for the Stallholder of the Year Award.

· The ‘wow’ factor – the judges are looking for evidence of what makes your farmers' market stand out from others.

Good Luck!

